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COMPONENTS

e Largest Privately Owned Park in Chicago

1.5 Acres of Total Space
10K SF of Lawn Space
Paved Amphitheater and Seating Alcoves

Onsite Restaurant (Canal Street Eatery)
Onsite Bar (Afterbar)

Private Park Restroom

ADA Accessibility Throughout

CONNECTIVITY

Attached Parking Garage (320+ Spaces)
Connected to Chicago’s Union Station

One Block from Chicago’s Blue Line

Connected to City’s Bike Lane Network

Connected to Union Station Bus Transit Center

COMMUNITY

e 45,000+ Annual Visitors
e 3,450+ Weekly Visitors
e 305+ Yearly Events and Activations
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REACH

e 20K workers within a .25-mile radius

e 17K unique devices in one year

e 80% of visitors during work week

» 65% of visitors are local (35% tourists)
e AK daily visitors to 320 S Canal

WEST LOOP
SUBMARKET

DRW Holdings @

Motorola @
GE Companies @

Plante Moran @

Novack @
Boeing @
Nokia @

Accenture

@ Wells Fargo

@ Bank of America
@ Jones Day

© Morgan Lewis
@ Perkins Coie

@ King & Spalding

W RANDOLPH ST

@ Dykema
@ CME Group
®BP

W WASHINGTON 5T

@ Barnes & Thornburg
@ UBS

© Akerman

@ Mayer Brown
@ Locke Lord
@ Paul Hastings

® bswift
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e 100+ corporate offices in .5-mile radius : Lackton Companies ® Reed Smith ® Goldman Sachs
| Starr Companies @ @ IBM
i "
1 @ Home Fartners @ Citizens
: McGraw Hill @ Morgan Stanley
1 @ Husch Blackwell
. usc @ |
RE S IDEN TS : Humana @ ® Katten ® Chuhak : qulo:rt?;mwn
| Lewis Brisbois ® ® Chubb ¥
- Bisgaard & Smith ® Cigna ® Deutsche Bank
d . h l d : Associated Bank @ Fifth Third Bank @ United Airlines
e 16K residents within .5-mile radius . Linkedin ® Dentons
6 ! | ® ArentFox Schiff
e 50% male/female ratio - cow Transunion Care.com m| @ SeyfarthShaw
1 WeWork > > @ Marshall, Gerstein & Borun
. 0 1 Zurich NA =
e 33.5average age, with 91% ages 18-64 : — FDIC 2
1 Huron Consulting @ = @
. . 1 Purdue University @ ® BMO Z
° $137K med|an househOI.d Income : Y @ Chapman % @ Thompson Reuters
] ® Faegre = |
1 ) 1
: Tyson Foods @ e :
: [ thooldrostoficc |
| GSA ® i
® Walgreens
1 1
1 UpWork ® Uber 1
; ® AbelsonTaylor, Inc. :
] ™ @ Federal Home Loan Bank |  conenEss prwy
' ® Cisco i
: ® Ferrara Candy Company :
1 @ PepsiCo 1
: ® Home Chef :
@ Law Firm Technology : :
L e ) L R I o
@® Corporate @ Fortune 500 Companies i .
anl ~ w
@ Financial Institutions = = £ -
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MOVIE NIGHT
AT THE GREEN

YOUR BRAND













EMERGING
SPONSORSHIP

OPPORTUNITIES

FRESH CONCEPTS SHAPING THE NEXT
CHAPTER OF PROGRAMMING AT THE GREEN

Tulip Festival

320 Summer Camp
Boards & Brews at 320
Ice Skating Rink
Winter Tree Farm

Seem——— - -
-——' £
20 =

llt'“l‘"!!!!!!!' " 1
4552211110009 Re -
e el —— - , B
T e
~r|Eagnyl




TULIP
FESTIVAL

A SPRING CELEBRATION SHOWCASING
CHICAGO’S COMMUNITY AND LOVE FOR TULIPS

e Timing - Late April

e Frequency - Annual

e Duration - 2-4 Days

» Projected Attendance - 3,000

e Demographic - Professionals and Local Families

 Inclusions - Logo Integration on All Event Marketing,
Sponsor Announced Throughout Event, and Ongoing
Social Media Mentions




CAMP 320

A NOSTALGIC SUMMER CAMP CELEBRATION
REIMAGINED FOR THE HEART OF THE CITY

e Timing - Early June

e Frequency - Annual

e Duration - 2-4 Days

» Projected Attendance - 3,600

e Demographic - Professionals and Local Families

 Inclusions - Logo Integration on All Event Marketing,
Sponsor Announced Throughout Event, and Ongoing
Social Media Mentions




B BOARDS &
B BREWS

HAPPY HOUR EVENT FEATURING A CORNHOLE
TOURNAMENT AND LOCAL BREWERIES

e Timing - August

e Frequency - Annual

e Duration - 2-4 Weeks

» Projected Attendance - 1,200

o Demographic - Professionals and Local Residents

 Inclusions - Logo Integration on All Event Marketing,
Sponsor Announced Throughout Event, and Ongoing
Social Media Mentions



ICE SKATING
RINK

TRANSFORM THE GREEN INTO A WINTER
DESTINATION WITH A SKATING EXPERIENCE

o Timing - November-February

* Frequency - Daily

o Duration - 16-I/eeks

» Projected Attendance - 48,000

o Demographic - Local Residents, Families, and
Corporate Professionals

 Inclusions - Logo Integration on Rink and
Marketing, Sponsor Announced Throughout Event,
and Ongoing Social Media Mentions
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WINTER
| TREE FARM

SEASONAL POP-UP TRANSFORMING THE GREEN
INTO A WINTER MARKET OF TREES AND CHEER

e Timing - Early December

e Frequency - Annual

e Duration - 2-Weeks

» Projected Attendance - 8,500

» Demographic - Professionals, Local Residents,
and Families

 Inclusions - Logo Integration on All Event Marketing,
Sponsor Announced Throughout Event, and Ongoing
Social Media Mentions




HAVE AN
ORIGINAL
IDEA?

THE CONCEPTS DON’T STOP HERE.
HAVE AN IDEA OR GOAL OF YOUR OWN?
LET’S BRING IT TO LIFE TOGETHER AT THE GREEN.
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THE SUPPLY
HUB

CENTRAL HUB OFFERING GAMES, BOOKS, AND
PARK COMFORTS FOR ALL VISITORS

MR

m}-‘ L= e 5 x5 e Timing - Year-Round (Open April-September)

e Visibility - 4,500 Weekly Visitors

f-ﬁ m m.mf it !M{ - — o Unique Impressions - 45% of Visitors Interact

YOUR BRAND HERE  Interaction Time - 30-45 Minutes Per
 Location - Prominently and Permanently Placed
Near Lawn
) x_\\ !  Inclusions - Logo Placement on Front and all

RENDERING

Amenities Within, Influence on Games Provided,
and Ongoing Social Media Mentions



THE GAME
CART

MOBILE HUB FOR BOARD AND LAWN GAMES
OFFERED TO ALL ATTENDEES

e Timing - Year-Round (Open April-September)
e Visibility - 4,500 Weekly Visitors

e Unique Impressions - 45% of Visitors Interact
 Interaction Time - 45 Minutes Per

 Location - Mobile, Throughout Park

 Inclusions - Logo Placement on Cart and on all
Games, Influence on Games Provided, and
Ongoing Social Media Mentions



THE BOOK
CART

MOBILE CART OFFERING BOOKS AND MORE
FOR VISITORS TO ENJOY IN THE PARK

e Timing - Year-Round (Open April-September)
e Visibility - 4,500 Weekly Visitors

e Unique Impressions - 22% of Visitors Interact
 Interaction Time - 45 Minutes Per

 Location - Mobile, Throughout Park

 Inclusions - Logo Placement on Cart and on all
Books, Influence on Books Provided, and
Ongoing Social Media Mentions




THE PING
| PONG TABLE

L R

COMPETITIVE CENTERPIECE INVITING PLAY,
CONNECTION, AND QUICK RALLIES

e Timing - Year-Round Placement

e Visibility - 4,500 Weekly Visitors

e Unique Impressions - 22% of Visitors

e Dwell Time - 45 Minutes Per Interaction
» Location - Near Canal Street Eatery Patio

 Inclusions - Logo Placement on Table and
Paddles, and Ongoing Social Media Mentions
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THE FITNESS
CART

COMPACT WELLNESS STATION DESIGNED TO
POWER THE GREEN’S FITNESS PROGRAMMING

o Timing - Utilized April-September, 4X/Week

e Visibility - 210 Weekly Fitness Attendees

e Unique Impressions - 99% of Class Attendees Interact
e Dwell Time - 45 Minutes Per Class

e Location - Mobile, Near all Fitness Classes

e Inclusions - Logo Placement on Cart and
Ongoing Social Media Mentions




FOOSBALL
TABLE

PLAYFUL PARK FEATURE INVITING FRIENDLY
MATCHES AND MIDDAY BREAKS

e Timing - Placed March-October

e Visibility - 4,500 Weekly Visitors

e Unique Impressions - 22% of Visitors

e Dwell Time - 45 Minutes Per Interaction
e Location - Af Park’s Main Entrance

e Inclusions - Logo Placement on Table and
Ongoing Social Media Mentions




SIARI
THE CONVO

320EVENTS@CBRE.COM
312.475.3201

THEGREENAT320SOUTHCANAL.COM



