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BRAND ACTIVATIONS

GEI
FRESH.

There’s no place
like The Green.

THEGREENAT320SOUTHCANAL.COM
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ABOUT THE GREEN

SIAY
COOL.

Here, all eyes
are on you.




- Largest privately owned park in the CBD

10K SF of green space
- Main Lawn and smaller spaces available
* Onsite dining
- Robust weekly schedule of events
and programming
+ Lush landscaping by Confluence,
and seated alcoves
+ Stunning design by award-winning,
Chicago-based architects Goettsch Partners
+ Pedestrian path connecting Union Station

and the West Loop

The Green offers 1.5 acres to activate your brand
for commuters and residents alike. This space

is flawlessly integrated into the city’s everyday
rhythms, a hub of fresh experiences.
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CONNECTED.



MAKE
THE GREEN

YOUR OWN.

The Green buzzes with activity and complimentary
programming, attracting a highly engaged
audience. Curate something unforgettable,

by partnering with us to create a one-of-a-kind
event or activation.
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60 WHERE THE

PEOPLE ARE.

Give your brand enhanced visibility by sponsoring one of our regular events,
like outdoor movie nights, group fitness classes, or the weekly farmers market.
We do the planning, you get the clout.




THEIR FUN.
YOUR BRAND.




EXISTING
SPONSORSHIP
OPPORTUNITIES

- Live music series

- Weekly farmers market

- Fitness and wellness classes

+ Cultural programs, including dance and theatre

+ Happy hour programming

+ Outdoor movie nights

- Seasonal festivals and gatherings
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TAKE A
CLOSER LOOK.




- 20K workers within a .25-mile radius

* 4K unique impressions per day

- 17K unique devices in one year

+ 80% of visitors during work week

- 65% of visitors are local (35% tourists)

- 3K daily visitors to 320 S Canal

- 100+ corporate offices in .5-mile radius

- 16K residents within .5-mile radius

- 50% male/female ratio

- 33.5 average age, with 91% ages 18 - 64

- $137K median household income,

with 29% of households over $200K

® Law Firm
@® Corporate

@® Financial Institutions

Technology
@ Fortune 500 Companies
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DRW Holdings @

UsG @

Humana @

Lewis Brisbois ®
Bisgaard & Smith

WeWork

Huron Consulting @
Purdue University @

Tyson Foods @

WEST LOOP
SUBMARKET

Novack @
Boeing @
Nokia @

@ Bank of America
® Jones Day

® Morgan Lewis
® Perkins Coie

® King & Spalding

W RANDOLPH ST

Lockton Companies @
Starr Companies @

525 West Monroe

cbw Transunion

Accenture

Motorola @
GE Companies @

Plante Moran @

® Dykema

@ CME Group

® BP

@ bswift

@® Wells Fargo

® Reed Smith

@ Home Partners
McGraw Hill

® Husch Blackwell

® Katten

® Chubb

@ Cigna
Associated Bank
LinkedIn

\
® BMO

® Chapman
® Faegre
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GSA @
UpWork @
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® Chuhak

@ Deutsche Bank
@ Fifth Third Bank

W WASHINGTON ST

® Barnes & Thornburg
® UBS

71 South Wacker Drive

® Akerman

® Mayer Brown
® Locke Lord

® Paul Hastings
@ Goldman Sachs
® IBM

@ Citizens

@ Morgan Stanley

® Deloitte
©® Mayer Brown

@ United Airlines
® Dentons
® ArentFox Schiff
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- W VAN BUREN ST
The Old Post Office

® Walgreens
Uber

@ AbelsonTaylor, Inc.
® Federal Home Loan Bank

® Cisco

® Ferrara Candy Company

® PepsiCo
® Home Chef
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A BOLD SPACE FOR BOLD IDEAS.



THEGREENAT320SOUTHCANAL.COM

SIART
THE CONVO.

320events@cbre.com
312.475.3201



